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of households tune into a  

music-focused holiday TV special141%

Holiday Music Isn’t Just For The Radio

L E T  I T  G L O W : 

A C R O S S  S C R E E N S

Through movies, TV shows and music specials, many households get into the holiday 

spirit watching their favorite video content from home. And while the way we watch  

TV is changing, holiday programming still has the power to bring us together. 

Here’s a look at how households choose to watch their favorite holiday programming: 

Households watch an average of 20 hours  

of holiday programming over the season1

of households watch  

holiday programming1

20HRS92%

Share of Holiday Viewing Time

Dozens of new original movies are produced every year1

Movies Dominate Holiday Viewership

12% TV Shows44%Original TV Movies

34% Other TV Movies10%Specials

Streaming Holiday Spirit

Light- and no-TV households are 51% more likely to stream holiday programming2

51%

increase in streaming viewership on top holiday networks from Thanksgiving to Christmas2

46%

of streaming impressions are on the big TV screen3 

79%

Holiday Cheer Brings Family Near

Families are 15% more likely to  

tune into holiday programming4 

more co-viewing on top holiday  

networks during the holiday season5

15% 12%


